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1. Sektorearen antolakuntzarako 

proposamena
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ÅMerkatu global batean zein da hizkuntzaren 

garrantzia?

ÅIngelesa da gaur egungo lingua franca. 

Benetan?

ÅMerkatu globalaren zabaltzeak eta 

teknologia berriek ez al dute Hizkuntzen 

Industriarako aukera bat suposatzen Euskal 

Herrian eta munduan? 

1.- Abiapuntua
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ÅLingua Franca: benetan?

ÅGero eta nabariagoa da erabiltzaileek 

bere hizkuntzan nahiago dutela 

informazioa jaso, eta bereziki erosi.

ÅHizkuntza aniztasuna errealitate bat 

da Interneten.

2.- Lingua franca?
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Europako Batasunak 2007an argitaratutako ELAN (Effects on the European Economy of Shortages of 

Foreign Language Skills in Enterprise) txostenaren ondorioak:

Key findings

ÅA significant amount of business is being lost to European enterprise as a result of a lack of language skills. On 

the basis of the sample, it is estimated that 11% of exporting European SMEs (945,000 companies) may be losing business 

because of communication barriers.

ÅThe survey identified a clear link between languages and export success. Four elements of language management 

were found to be associated with successful export performance: taking a strategic approach to multilingual communication, 

appointing native speakers, recruiting staff with language skills and using translators and interpreters. There could be very

significant gains across the whole EU economy if all exporting SMEs employed one or several of these techniques.

ÅEnglish is a key language for gaining access to export markets. However, the survey results suggest that the picture is 

far more complex than the much-quoted view that English is the world language. Russian is extensively used in 

Eastern Europe (along with German and Polish). French is used to trade in areas of Africa and Spanish is used similarly in 

Latin America. Longer-term business partnerships depend upon relationship-building and relationship-management. To 

achieve this, cultural and linguistic knowledge of the target country are essential.

2.- Lingua franca?

Iturria: CILT (http://www.cilt.org.uk/research/projects/employment/elan.htm)  

http://www.cilt.org.uk/research/projects/employment/elan.htm
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ÅCommon Sense Advisory.  

Konpainiak 2006ko irailean 

eginiko azterketa: Canôt read wonôt 

buy. Why Language Matters on 

Global Websites 

(http://www.commonsenseadvisory.com/research/re

port_view.php?id=36)   

2.- Lingua franca?

http://www.commonsenseadvisory.com/research/report_view.php?id=36
http://www.commonsenseadvisory.com/research/report_view.php?id=36
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2.- Lingua franca?


